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The Nordic Tourism Collective is a 
‘not for profit, collaborative network 
for Nordic & Baltic tourism’ 

Community:
● NTOs, DMOs, DMCs, Hotels, Transport, 

Attractions, Activities, Venues & other 

suppliers 

● Global travel buyers who sell the Nordics

● Technology players

● Sustainability partners

● Intelligence partners

● Other Associations



Partners



Our Activities:
● Dedicated Nordic B2B events

● Working Groups 

● Webinars 

● Nordic Trend Tracker

● Techmatters

● Greenmatters

● YoungVikings

● CaptainsCruise

The Nordic Tourism Collective is a 
‘not for profit, collaborative network 
for Nordic & Baltic tourism’ 



If there is anything more you think we 

can do to support and enhance 

sustainable tourism to 

the Nordic region… 

please let us know!



The Nordic Marketplace 16-17 February 2026
Tivoli Hotel & Congress Center, Copenhagen
Hosted in cooperation with our industry partners ETOA and NordicMarketing 
Bundle packages available with Nordeuropa, the online event for DACH & 
Benelux markets

Webinars: 2025
Emergence of the Polish Market
High-end travel - the future for the Nordics
Low season tourism and regional trends 
Techmatters - Find your tech solution

 

Planned activities  2025/26



Partner activities  2025
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● Practical support for Tourism businesses in understanding the 

different types of technology and how they interact 

● Support with informative content and knowledge sharing

● Encouraging Collaboration between sectors to drive 

sustainable technological development and digital design. 

● Webinars, showrooms and events



Greenmatters
● Board level “impact finder” workshops

● Responsible communications guidance 

● ESG Regulations

● Carbon Measurement

● Supplier Chain analysis

● Frameworks for creating sustainable products

● Climate change risk assessments

● Training programmes

● Carbon awareness courses

In cooperation with



YoungVikings by NTC

Discussion topics
● Sustainability

● Marketing and Product Development

● Technology

● Geo-politics and Xcultural understanding

Providing a platform to succeed and inspire

The future of our tourism industry

30x Nordic tourism professionals under 30 years of age

To hear their views, ideas, dreams and challenges

YoungVikings



NORDIC TOURISM COLLECTIVE

Our mission is to promote sustainable tourism throughout the Nordic region:

Achieved by means of:
● A thriving industry full of real careers and exciting opportunities for the young
● Healthy yet responsible air and sea routes, to and in the region
● An industry which is ready to be deeply integrated with its sustainable principles
● An industry embracing technology
● Finding real solutions for more year-round tourism
● Deep collaboration throughout the industry in the future

 

Looking to the future



Nordic Travel Solutions
Marketing & representation services in UK 

● Representation

● UK market research 

● Training

● Promotions & events

● Workshops





Partners

150 Tour 
operators

375 travel 
agents
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CaptainsCruise2025

“It’s the only event 
where you can 
network, be 
inspired, learn 
and enjoy all at 
the same time, 
dedicated to the 
entire Nordic and 
Baltic tourism 
industry”
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NORDIC TOURISM COLLECTIVE

Agenda
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It's the only event where you get quality time to network and learn
It should help you get a perspective before we are back in high season
Chance to not only meet buyers/suppliers but industry partners as well
We want to keep shaping and developing this event and concept
We want this to complement the high quality national activities of the NTO’s
We want you to go back inspired, motivated and full of ideas

The more you interact the more you will get out of it!

What makes the CaptainsCruise different?
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We will help you get the most out of your day and evening

● We will share all the content with you from the Market updates
● Feel free to ask our experts questions during the networking breaks
● Share any thoughts with the panelists during the sessions
● Session 4 is to hear from you using the Slido App
● We will share the results of these polls with you after the event
● We will ask you for feedback after the event to make it even better

Get involved


