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Turnover of German

tour operators in 2024

€ 39.8 billion
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Urlaubsreisende Urlaubsreisen Ausgaben bei
Urlaubsreisen
[©]

= m €

56,4 Mio. 68,3 Mio. 90,1 Mrd.

2023: 54,2 Mio. 2023: 64,5 Mio. 2023: 86,3 Mrd. €
2022: 53,1 Mio. 2022: 67,1 Mio. 2022: 80,1 Mrd. €
2021: 47,8 Mio. 2021: 55,1 Mio. 2021: 56,0 Mrd. €
2020: 44,6 Mio. 2020: 50,5 Mio. 2020: 45,1 Mrd. €
2019: 55,2 Mio. 2019: 70,8 Mio. 2019: 73,1 Mrd. €

Expenses for holiday trips
in 2024 - new record:
€ 90.1 billion

(2019: € 73.1 billion)

Source: F.U.R. Reiseanalyse, Statista

Estimated turnover in
tourism in billion € -

package holidays needed

Package holiday (yellow), Hotels (red), Private & holiday
apartments (green), Cruises (blue), Camping (orange)

Geschatzte Umsatze im Segment Reisen & Tourismus
in Deutschland (in Mrd. Euro)

Pauschalurlaub M Hotels M Privat- & Ferienwohnungsvermietung
B Kreuzfahrten M Camping
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Quelle: Statista Market Insights



DACH Tour Operator Survey 2025

Which countries are in demand?
Number of bookings compared to the previous year

Significantly less @ Less @ Consistent @ More @ Significantly more

Norway Summer 2025
Norway Winter 2025-2026
Sweden Summer 2025
Sweden Winter 2025-2026
Finland Summer 2025
Finland Winter 2025-2026
Iceland Summer 2025
Iceland Winter 2025-2026
Denmark Summer 2025
Denmark Winter 2025-2026
Baltics Summer 2025
Baltics Winter 2025-2026

Source: NordicMarketing
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DACH Tour Operator Survey 2025

What type of travel is in demand? Compared to the previous year

Significantly less @ Less @ Consistent @ More @ Significantly more

Car round trips
Bus round trips

Summer active tours
Winter active tours
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DACH Tour Operator Survey 2025

What activities are in demand? Compared to the previous year

Significantly less @ Less @ Consistent @ More @ Significantly more

Hiking

Canoeing / kayaking
Cycling

Fishing

Sauna / Wellness
Culinary experiences
Animal watching
Sightseeing

museum
Cross-country skiing
Downhill skiing
Snowshoeing

Husky safari
Snowmobile

Reindeer programmes
Northern Lights programmes

Source: NordicMarketing
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DACH Tour Operator Survey 2025

How important is sustainability to you

@ Veryimportant @ Important Less important Unimportant

For our own company
For our customers when choosing holidays
For us when selecting partners

Proof through certification with partners
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Source: NordicMarketing MARKETING



DACH Tour Operator Survey 2025

How is the war in Ukraine affecting your customers' bookings?

Significant impact Little impact @ No impact

On bookings in general
On trips to Finland

On trips to the Baltic states

20-

NORDIC

Source: NordicMarketing MARKETING



DACH Tour Operator Survey 2025
How do you see the trends for 2026-20277

® Significantlyless @ Less @ Consistent @ More @ Significantly more

Nordics in general
Norway

Sweden

Finland

Iceland

Denmark

Baltics

.
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Thank you!

IELR:ELDTS
Managing Director
jan.badur@nordicmarketing.de

Follow us: Facebook, Instagram, LinkedIn

NordicMarketing GmbH
Klockerigge 13a

D-44892 Bochum
www.nordicmarketing.de

9

NORDIC

MARKETING



